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RECENT FINANCIAL HIGHLIGHTS

Political: The 2024 presidential
election brought Scripps another record
level of political advertising revenue,
$343 million, almost 30% higher than
the 2020 presidential election. More
than 80 percent of these dollars came
from only six states.

Deregulation: Federal regulations on
how many TV stations a company can
own are expected to become more
favorable to local broadcasters under
the Trump administration. For Scripps,
this could mean selling low-performing
stations or swapping them with stations
owned by another broadcast company.
Mergers of big broadcast companies
also could happen more easily now.

Networks margins and revenue:
After cutting expenses in the Scripps
Networks division late last year, we
recorded significant improvement in
the division’s margin beginning in the
first quarter of 2025 — delivering 870
basis points of improvement, well
ahead of the 400 to 600 basis points
we had promised.

Advertising: Advertisers’ spending
with Scripps at our local stations and
on our national networks is remaining
steady despite uncertainty in the
nation’s economy.

Scripps Sports: Scripps now has four
sports agreements with ION and six
between sports teams or leagues and
our TV stations. These partnerships
supplement other advertising on our
local and national programs. We also
have new agreements with the WNBA'’s
Las Vegas Aces and the NHL’s Tampa
Bay Lightning.
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SCRIPPS IS ONE OF THE NATION’S LARGEST LOCAL AND
NATIONAL TV NEWS AND ENTERTAINMENT COMPANIES
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Scripps Local Media Division is comprised of more than 60 stations from coast to coast,
including 42 Big Four network affiliates. Revenue in 2024 was $1.67 billion.

SCRIPPS NETWORKS DIVISION

The Scripps Networks segment is comprised of a powerful portfolio of news and
entertainment networks that reach every U.S. TV household through over-the-air
broadcast, cable and satellite and all the major connected TV platforms. Revenue
in 2024 was $836 million.

SCRIPPS NETWORKS STREAMING SERVICE DISTRIBUTION

SCRIPPS
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YouTubeTV v % v v
Samsung TV Plus v % v v v v v
Vizio WatchFree+ v % v % v v v
Roku Channel v % v v v v v
Xumo v v v v v v v
Tubi v v v v v v v
FuboTV v v v v v v v
TCL v v v v v v v
FreeVee v v v %4 v v v

Pluto v v v v
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DEBT REFINANCING UPDATE

On April 10 Scripps completed the refinancing of our loans that had
been due in 2026 and 2028 and a former revolving credit loan.

The company opened a new revolving credit loan and an accounts
receivables loan that provide the company with access to cash to
meet our ongoing operating needs.

Despite the country’s high interest rates, these transactions only
increased our blended cost of debt by less than 1%.

We have now retired or extended the maturity of up to $1.5 billion
of debt.

We believe the completed refinancing transactions have positioned
us well for the near term, with a clear runway through mid-2027.
We remain focused on using free cash flow to reduce the amount
of our debt, with debt and leverage reduction as our highest
capital-allocation priority.

COMPANY REVENUE MIX

Bl Advertising — 53.0%
M Political — 14.4%

M Distribution — 31.3%
I Other -1.3%

FINANCIAL RESULTS BY DIVISION

Segment operating revenues $209.3 $208.7 $201.7 $216.1

Segment costs & expenses $159.6 $171.0 $159.6 $155.4| $164.9 $170.9 $165.7 $165.9

Local Media

(in millions)
Core $136.4 $139.1 $129.3 $147.4| $141.3 $149.4 $1423 $165.8
Political 15.2 282 1252 1744 3.5 3.8 9.1 16.4
Distribution 1975 1942 1865 1859| 1634 1953 197.8 1958
Other 37 3.5 4.6 5.3 3.6 3.7 3.8 3.1
Segment operating revenue $352.8 $364.9 $445.6 $511.0| $311.9 $352.2 $353.1 $381.0
Segment costs & expenses $287.3 $276.8 $284.9 $312.2| $266.1 $271.2 $278.2 $295.3
Segment pl’Oﬁt $65.6 $88.1 $160.7 $198.8| $45.8 $81.0 $749 $85.7

Scripps Networks 2024 | 2023
(in millions) Qi (e7] Q3 Q4 [e]] Q2 a3 Q4

$216.5 $231.2 $2154 $230.1

Segment profit $49.7 8$37.7 $421 $60.7| $515 $60.3 $49.7 $64.3

CAROLYN MICHELI
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HIGHLIGHTS

SCRIPPS’ RECENT DEBT PAYDOWN PATH

Debt leverage = total debt (graph 1) divided by the two-year
average profit (graph 2). This gives you the leverage ratio
(graph 3). So when profit declines faster than debt, leverage
goes up. Our leverage target is the mid 3x range.

Note: The Q1 2021 figures are higher than full-year 2021 in graph 1 because of debt
paydown and in graph 2 because the two-year average profit declined. The average
two-year EBITDA for the 2021 periods includes pro-forma results for ION as though
we had owned it that year even though we acquired it in January 2021.

TOTAL DEBT
$3,797

$3,232

$2,943 $2,988

2020 2021 2022 2023 2024

$ in millions

1Q21

TWO YEAR AVERAGE EBITDA (PROFIT)

$698 $679

2020 2021 2022 2023 2024

$ in millions

1Q21

TOTAL LEVERAGE (DEBT/PROFIT)
5.4x

5.7x
5.2x

2020

1Q21

2021 2022 2023 2024
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