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> SCRIPPS INVESTMENT HIGHLIGHTS

® Television stations in 27 of top 50 markets with strong STRATEGIC SPENDING ON TV STATIONS, NATIONAL
economic underpinning GROWTH BUSINESSES & SHAREHOLDER RETURNS
® Solid retransmission revenue growth trajectory, with
additional opportunities to improve margins LOCAL MEDIA ACQUISITIONS $1.2 BILLION
® Top local broadcast footprint to capture political
advertising revenue NATIONAL MEDIA ACQUISITIONS $150 MILLION
® Prudently managed balance sheet and strong free
cash flow generation SHARE REPURCHASES IN 2018 $32 MILLION
ANNUAL DIVIDENDS 16 MILLION
SCRIPPS IS NATION’S FOURTH-LARGEST — — _ _ .
BR 0 ADC ASTER Our total debt was $1.95 billion. We are placing high priority on reducing that debt quickly.
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Note: Pro forma for all announced transactions as of Wednesday, March 20, including Nexstar’s announced divestitures,
plus Scripps’ acquisition of Nexstar-Tribune stations; % of U.S. TV households reached exclusive of the UHF discount

> LARGE LOCAL AND NATIONAL MEDIA SEGMENTS
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= Rapidly expanding
marketplaces that capitalize on the changing media
landscape, driven by new consumer behaviors
= Moving from direct response to more lucrative general-
market advertising to drive revenue growth and profitability
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The E.W. Scripps Company (NASDAQ: SSP) advances

understanding of the world through journalism. As the nation’s fourth-largest independent TV station

owner, Scripps operates 60 television stations in 42 markets. Scripps empowers the next generation of news consumers with

its multiplatform news network Newsy and reaches growing audiences through broadcast networks including Bounce and Court TV. Shaping the future of
storytelling through digital audio, Scripps owns top podcast company Stitcher and Triton, the global leader in technology and measurement services. Scripps runs
an award-winning investigative reporting newsroom in Washington, D.C., and is the longtime steward of the Scripps National Spelling Bee. Founded in 1878,
Scripps has held for decades to the motto, “Give light and the people will find their own way.”
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SCRIPPS ADDED FINANCIAL DURABILITY AND REACH WITH 60 LOCAL TELEVISION STATIONS
IN 42 MARKETS AND OPERATES FOUR NATIONAL MEDIA BUSINESSES IN GROWING MARKETPLACES

o
% & FoX
wec IMYSTERY MLWAUKEE, Wi GRAND RAPIDS-KALAMAZOO- newsy
COLORADO SPRINGS, CO ® WTMJ BATTLE CREEK, MI J
KOAA, KZCS M WXMI e
e nec o TR S ) TRITON
e MISSOULA, BILLINGS, BUTTE-BOZEMAN, GREEN BAY-APPLETON, Wi
BOISE, ID GREAT FALLS, HELENA, MT WGBA WACY d FOX DETROIT, M e S
TWIN FALLS, ID KIvi KPAX/KAJJ, KTVQ, KXLF/KBZK, KRTV/KTGF, : LANSING, w1 VXYZ WMYD STITCHER
/""’ KSAW-LD KTVH/KXLH WSYM BUFFALO, NY
& lvsTeRY @ newsy WKBW cw
DENVER, CO OMAHA, NE cHICASO, IL NEW YORK, NY
KMGH, KMtV " WPIX
KZCO, KzFC
CLEVELAND, OH
WEWS NATIONAL 3
CRIPPS  $iRShce newsﬂ
FoX WASTINGTON BURERY
SALT LAKE GITY, UT WASHINGTON, D.C.
KSTU
— S
STITCHER BALTIMORE, MD
SAN FRANCISCO, CA WMAR
LAS VEGAS, NV CINCINNATI, OH
S KTNV WCPO
BAKERSFIELD, CA ® cw
KERO, KZKC NORFOLK-PORTSMOUTH-
NEWPORT NEWS, VA
WTKR, WGNT
)
Nec RICHMOND-PETERSBURG, VA
SANTA BARBARA-SAN LUIS WIVR
OBISPO, CA
KSBY e o-d
mem_ & SAN DIEGO, CA INDIANAPOLIS, IN
STITCHER { J TRITON KGTV, KzSD NASHVILLE, TN WRTV
WTVF
LOS ANGELES, CA e
NBC
Saw Saw KATAETAORKS LEXINGTON, KY
TUCSON, AZ KIRH ATLANTA, GA WLEX
PHOENIX, AZ KGUN. KWBA TALLAHASSEE, FL
KNXV, KASW ’ e WTXL
WACO, TX LAFAYETTE, LA (@ ;‘B'%
KXXV, KRHD KATC
newsy TAMPA, FL - WEST PALM BEACH, FL
WFTS WPTV, WHDT
18 @ 1 :’a% 13 CW COLUMBIA, MO
Sz e LY i caw
° @ 4 FOX NEBC . 2. NBC @ FT. MYERS-NAPLES, FL  MIAMI-FT. LAUDERDALE, FL
CORPUS CHRISTI, TX WFTX WSFL

KANSAS CITY, MO

KRIS, KAJA KSHB, KMCI

> FINANCIAL RESULTS BY DIVISION (IN THOUSANDS)

Local Media* 2019 2018 National Media

Core $1985  $1849 $1926  $1747| $1896 $1784 $1937 $1788 Katz $64.6 $55.5 $56.5 $50.4 $49.7 $46.5 $47.0 $427

Political 152 55 25 12 1143 56.7 220 34 Stitcher 214 189 174 151 16.7 134 10.0 1.0

Retransmission 1107 109.4 1124 137 107.8 108.0 1035 100.3 Triton 10.7 10.0 99 105 33 -

Other 59 55 53 56 52 53 59 49 Newsy 133 99 1.4 84 92 57 6.0 37

Total operating revenue 330.3 305.3 3127 295.2 417.0 3484 325.1 287.4 Other 3.1 28 36 30 6.5 6.2 53 34

Total segment 2506 2562 2522  2462| 2649 2564 2495 2379 Total operating revenues  113.1 972 985 873| 85 718 682 607

costs & expenses

Segment profit 79.7 491 605 490| 1520 920 757 495 IZ:LS;QET:,:S% 105.9 91.9 91.9 824 785 68.9 66.2 58.7
Segment profit 72 53 6.6 49 70 28 20 20

*This table is based on adjusted combined historical results that do not necessarily reflect what the historical results would have been and are not necessarily indicative of future results. We provided
non-GAAP supplemental information for certain revenues and expenses for prior-year periods on an adjusted combined basis in order to illustrate what Scripps operations would have been had its 2019
transactions been effective at the beginning of 2018. Refer to the Supplemental Information section of our most recent press release tables for details of the assumptions contained in them.
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