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Operating Results – Continuing Operations
(Dollars in millions) 2018 2019 2020 

Consolidated
 Operating revenues  $1,157 $1,351 $1,857 

 Operating income 148 87 303 

 Income (loss) from continuing operations, net of tax 70 (1.9) 154 

Local Media
 Segment operating revenues  917 1,023 1,475 

	 Segment	profit		 251	 218	 431	

National Media
 Segment operating revenues  235 324 378 

	 Segment	profit	 29	 43	 63	

Other
 Segment operating revenues  4.8 4.9 3.9 

 Segment loss  (3.7) (4.0) (3.2) 

Financial	results	are	presented	on	an	as-reported	basis,	excluding	Stitcher,	which	was	treated	as	discontinued	operations	and	sold	on	Oct.	16,	2020.



To our shareholders:

The recent transformative activities of The E.W. Scripps 
Company do not fit neatly into an annual summary of 
2020. To understand the true change at Scripps as you read 
this in spring 2021, it is necessary for us to go back several 
years and look at the events that brought us to where we 
are today – now a full-scale television company and the 
largest holder of broadcast spectrum.

In the fall of 2017, our management team laid out a five-point plan for enterprise growth and value creation – a 
comprehensive effort to create a more streamlined and higher-performing company. Here are the priorities we laid out 
and how we have executed on them:

1.  Reduce company costs by $30 million. We did this in 2018 and captured another $75 million in savings 
in 2020 in response to the impact of COVID-19 on the nation’s economy and advertising market. 

2.  Acquire local television stations that improve our short-term operating performance. We acquired 
the top-rated Cordillera station group and the Nexstar/Tribune divestiture stations in 2019 as well as two 
former Raycom stations and independents in West Palm Beach and Denver. We now have 10 high-margin 
duopoly markets and a total portfolio with economic durability and significant audience reach.

3.  Maximize the sale of radio and other non-core assets. We sold the former Journal radio stations in 
2018 and the podcast leader Stitcher in 2020 and announced the sale of digital audio infrastructure and 
measurement company Triton in February 2021 – all with significant return on our investments.

4.  Invest in the national media marketplace. We acquired four Katz networks in 2017 and created a fifth in 
2018, and we closed on the $2.65 billion purchase of the ION national network in January 2021.

5.  Restructure and reorganize the company’s businesses by their marketplace. We did this for the second 
time since 2017 upon the close of the ION transaction and the creation of our Scripps Networks division, 
which bundles together the ION, Katz and Newsy network businesses.

Today, the Scripps local station group reaches one in four U.S. TV households, or about 25 percent under FCC ownership 
standards. Our new national networks business reaches nearly every American through free broadcast TV and a range 
of other viewing platforms. We provide our advertising customers with audience reach that is both broad nationally and 
deep locally. 

As we often tell you, Scripps is focused on anticipating and capitalizing on the habits of media consumers. Increasingly, 
whether they subscribe to cable or not, they also are bundling up their own viewing packages – including subscription 
streaming services and free TV delivered over the air. Our local and national television businesses reach consumers in all 
of these places with the quality entertainment and facts-based news programming they are seeking.

L E T T E R  T O  S H A R E H O L D E R S

Adam P. Symson, President and Chief Executive Officer



So, despite the challenges of the unprecedented global pandemic that began early in 2020, Scripps had laid the 
groundwork to thrive. We entered the crisis on firm financial footing, with economically durable businesses that 
exceeded expectations set before the pandemic began. We ended 2020 by delivering free cash flow of $310 million 
– about 30 percent higher than our pre-pandemic FCF guide – driven by tremendous political ad spending, better-than-
expected local core advertising, industry-leading financial performance in our national businesses and prudent expense 
management. 

The Path Ahead

The investment we made to acquire ION is yielding tremendous synergies and the promise of re-turns far greater than 
that of ION as a standalone business. Together, ION, the Katz networks and Newsy create a business that provides 
unmatched audience reach – people watching over-the-air, over-the-top and on cable, with an attractive collection of 
demographics that advertisers can buy together or separately. In addition, we will bring Katz’s success with the direct 
response national advertising category to ION. And we will realize more than $500 million of synergies in the first six 
years of the deal, mainly as Katz’s distribution contracts expire and we migrate its networks to Scripps-owned stations. 
This is not just option value – this is value creation today. The ION transaction is more than 75% accretive to free cash 
flow, and our newly reconfigured company’s future free cash flow generation also gives us a path to timely, meaningful 
debt reduction. 

Corporate Social Responsibility

During 2020, Scripps lived out its mission to “Give light so the people can find their own way” by serving its 
communities and audiences with objective, non-partisan and facts-based reporting about the year’s dramatic events. 
From the hardships created by the COVID-19 pandemic to the protests against systemic racism across our country to the 
intense political polarization during our presidential election, Scripps journalists were at the front lines. Targeting of the 
media created a true danger for our crews, who were not just threatened but physically and verbally assaulted at protests 
and political rallies. Despite the challenges, our teams persevered in reporting the news their audiences needed to know 
about the world and their communities. News and other program viewership ratings rose as Americans turned to the 
brands they most trusted to help them understand the world around them.

Our trusted journalism is one important manifestation of our corporate social responsibility. At Scripps, we define CSR 
through six key areas: objective, impactful journalism; corporate giving; human capital management, equity, diversity 
and inclusion; the safety, security and well-being of our workforce; and our impact on the environment. More about 
our initiatives and commitment in these areas can be found in the 2020 company proxy statement, our 10K filing and at 
www.scripps.com.

Thank you for your support of our company through the challenges of 2020. We look ahead to a bright future for the 
country and continued value creation for our company.

Sincerely,

 

Adam P. Symson 
President and Chief Executive Officer 
March 2021 
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Mission Statement: 

We do well by doing good—
creating value for customers, 

employees and owners
by informing, engaging and 

empowering those we serve.



Transfer Agent
(Shareholder correspondence should be mailed to)

Computershare
P.O.	Box	43006
Providence,	RI	02940-3006

(Registered or overnight correspondence should be mailed to)
Computershare
250 Royall Street
Canton, MA 02021

Telephone: 866.293.4224
TDD	for	hearing	impaired:	800.231.5469
International	shareholders:	201.680.6578
TDD	international	shareholders:	201.680.6610

Shareholder Website
www.computershare.com/investor
Shareholder online inquiries
https://www-us.computershare.com/investor/contact

Annual Meeting 
The annual meeting of shareholders will be held virtually at 
www.virtualshareholdermeeting.com/SSP2021 on Monday, 
May 3, 2021, at 4 p.m. Eastern.

Committee charters, corporate governance guidelines and  
the company’s code of conduct are on the company website 
and are available upon request in printed format.

For more information, send e-mail to secretary@scripps.com.

Form 10-K
The	E.W.	Scripps	Company’s	annual	report	on	Form	10-K,	filed	
with the Securities and Exchange Commission, is available at no 
charge	upon	written	request	to	the	company’s	office	of	investor	
relations.

For Additional Information
Investor Relations
The E.W. Scripps Company
312 Walnut Street, 28th Floor
P.O. Box 5380
Cincinnati, Ohio 45201
T 513.977.3000
F 513.977.3024

For company information online, visit http://www.scripps.com 
or send e-mail to ir@scripps.com.

Stock and Trading 
The company’s class A common shares are traded on 
Nasdaq under the symbol “SSP.” There are approximately 
11,000 owners of the company’s class A common shares 
and approximately 50 owners of the company’s voting shares, 
which do not have a public market.

Corporate Officers
Adam Symson	(46)	President	and	chief	executive	officer.	

Jason Combs (44) Executive vice president and chief 
financial	officer	since	January	2021.	Vice	president	of	
financial	planning	and	analysis	from	2015-2021.	Previously	
at Convergys Corp., where he spent 14 years in a variety of 
roles,	including	corporate	finance	and	treasury.

Lisa A. Knutson (55) President of Scripps Networks division 
since	January	2021.	Executive	vice	president	and	chief	
financial	officer,	2017-2021.	Senior	vice	president	and	chief	
administrative	officer,	2011-2017.	Vice	president	of	human	
resources, 2008-2011. Previously at Fifth Third Bank, where 
she was responsible for HR operations. 

Brian G. Lawlor (54) President of Local Media division since 
2017. Senior vice president of broadcast division 2009-
2017.	Vice	president	of	sales,	TV	division,	2008-2009.	Vice	
president	and	general	manager	of	WPTV,	2004-2008.		

William Appleton (72) Executive vice president and general 
counsel since 2017. Senior vice president and general 
counsel, 2008-2017. Previously at Baker & Hostetler LLP, 
where	he	was	managing	partner	of	the	Cincinnati	office.	

Laura Tomlin (45) Executive vice president and chief 
administrative	officer	since	January	2021.	Executive	vice	
president of National Media division, 2019-2021; senior vice 
president	of	National	Media	division,	2017-2019.	Joined	
Scripps in 2010 to launch internal recruiting team. 

Dave Giles	(60)	Vice	president,	deputy	general	counsel	and	
chief	ethics	officer.	

Julie L. McGehee	(59)	Vice	president,	environmental,	social	
responsibility and governance (ESG) and corporate secretary. 

Carolyn Pione Micheli (51) Senior vice president, corporate 
communications and investor relations. 

Daniel Perschke (41)	Vice	president	and	controller	since	
November	2020.	Vice	president	and	assistant	controller,	
2018-2020. 

Rebecca Riegelsberger (41) Treasurer and vice president of 
tax	since	November	2020.	Vice	president	of	tax	and	treasury,	
2018-2020. 

Douglas F. Lyons	(64)	Senior	vice	president,	financial	
strategy and special projects.

Mark L. Koors	(57)	Vice	president,	audit	and	compliance.

S H A R E H O L D E R  I N F O R M A T I O N



Board of Directors

Marcellus W. Alexander Jr.	(69)	Senior	
Advisor, Television and President, National 
Association of Broadcasters Leadership 
Foundation	from	2018	to	June	30,	2019.	
Executive	Vice	President,	Television	and	

President, National Association of Broadcasters Education 
Foundation	from	2004	to	2018.	Executive	Vice	President,	
Television of National Association of Broadcasters from 2002 
to 2004. Director since August 2019.

Richard A. Boehne	(65)	Chairman	of	the	
board since 2013. Retired in August 2017 as 
president	and	chief	executive	officer,	a	role	he	
had	since	July	2008.	Executive	vice	president	
and	chief	operating	officer	from	April	2006	to	

June	2008,	and	executive	vice	president	from	February	1999	
until	June	2008.	

Charles Barmonde (45) Private investor, 
owner and founder of Arch Contemporary 
Ceramics. Director since 2015.  
 

Kelly Conlin	(61)	Former	chairman	and	chief	
executive	officer	of	Zinio.	Previous	CEO	of	three	
other complex publishing/media/online 
companies: IDG, Primedia and NameMedia. 
Director since 2013. 

Lauren Rich Fine	(61)	Partner	at	wealth	
management	firm,	Gries	Financial	LLC	since	
2016.	Executive	search	consultant	at	Howard	 
& O’Brien from 2010 to 2015. Director, 
Research at Contentnext Media from 2008  

to 2009. Practitioner in Residence, Kent State University - 
School	of	Journalism	&	Mass	Communication	from	2007	–	
2011. Managing Director, Economics & Securities Research 
at Merrill Lynch & Company from 1988 to 2007. Director 
since 2018.

John W. Hayden	(63)	President	and	CEO	 
of	CJH	Consulting.	President	and	CEO	of	The	
Midland Company from 1998 to 2010. 
Chairman, President and CEO of American 
Modern	Insurance	Group	from	1996	to	2010.	

Director of Ohio National Financial Services, Hauser Private 
Equity, General Nano and ABR Re. Director since 2008.

 
 

Anne M. La Dow	(62)	Private	investor	and	
former	human	resources	director	of	the	Ventura	
County Star. Director since 2012. 
 

Wonya Y. Lucas	(60)	President	and	CEO	 
of Crown Media Family Networks. Former 
President	and	Chief	Executive	Officer	of	Public	
Broadcasting Atlanta from 2015 to 2020. 
President of Lucas Strategic Consultants, LLC 

from	2013	to	2015.	President	and	Chief	Executive	Officer	of	
TV	One,	LLC	from	2012	to	2014.	Director	since	2019.

Kim Williams	(65)	Retired	since	2006.	Senior	
vice president, partner and associate director  
of global industry research at Wellington 
Management Company, LLP from 1995 until 
2001. Senior vice president, partner and global 

industry	analyst	from	1986	until	1995.	Director	since	2008.	
Lead director as of February 1, 2018.

R. Michael Scagliotti (49) Private investor  
and a member of the board of trustees of  
the Scripps Howard Foundation. Director  
since 2017.   

Adam Symson	(46)	President	and	chief	
executive	officer	of	The	E.W.	Scripps	Company	
since	August	2017.	Chief	operating	officer	from	
November	2016	until	August	2017.	Chief	digital	
officer	from	September	2011	until	October	

2016.	Adam	came	to	corporate	in	2003	to	be	the	director	of	
investigative	reports	and	special	projects	in	the	TV	division.	
He advanced to become director of news strategy and 
operations, director of content and marketing in the Scripps 
Interactive Media division and vice president of interactive for 
the	Scripps	TV	division.	He	joined	Scripps	in	2002	as	an	
investigative	producer	at	KNXV.	Director	since	2017.

As of May 1, 2021

B O A R D  O F  D I R E C T O R S  /  C O R P O R A T E  O F F I C E R S



P.O. BOX 5380
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